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Sharīʿa in Africa Today. Reactions and
Responses explores how Islamic law has
influenced relations between Muslims and

Tobias ten Brink, Goethe University Frankfurt
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The European Union in the World: Essays
in Honour of Marc Maresceau provides a
unique overview of state-of-the-art academic
research in the rapidly developing area of
EU external relations law from renowned
academics and practitioners.
The book is dedicated to the academic career
of Marc Maresceau, a world-renowned expert
in EU external relations law. For many years,
Prof. Maresceau has been a pioneer in EU
enlargement and neighbourhood studies. In
honour of his inestimable contribution to the
��eld, editors Inge Govaere, Erwan Lannon,
Peter Van Elsuwege, and Stanislas Adam
have compiled contributions devoted to the
following wide range of topics:
- the legal-institutional framework of EU
external action
- the external policies of the EU
flyer_ISAF_015_v2.indd 1
- the EU’s bilateral
relations with third
countries
- the enlargement of the European Union
- the European Neighbourhood Policy
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It is of importance to anyone interested
in the impact of Sharīʿa in Africa today.
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Union law at Ghent University and at the
College of Europe (EU International Relations
and Diplomacy Studies Department, Bruges).

John Chesworth, PhD (2008), University of
Birmingham, United Kingdom, is currently
Research Officer for Christian-Muslim
Relations. A Bibliographical History 15001900 at University of Birmingham. He has
published on Christian-Muslim Relations
in Africa, the use of the Qur’an and Bible in
popular polemic, and Islamic courts in East
Africa.
Franz Kogelmann, Dr. phil. (1997), Bayreuth
University, Germany, is Academic Coordinator of the Institute of African Studies
and Principal Investigator at Bayreuth
International Graduate School (BIGSAS) at
that University. He has published on Islamic
endowments (waqf), Islamism in Egypt
and Muslims in Sub-saharan Africa and in
Europe.
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Peter Van Elsuwege is professor of European
Union Law at Ghent University.
Stanislas Adam is legal secretary at the
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In Global Political Economy and the Modern
State System Tobias ten Brink contributes
to an understanding of the modern state
system, its conflicts, and its transformation.
1
In contrast to theflyer_Elsuwege_ac_v1.indd
political attractiveness
of optimistic theoretical approaches to
globalisation, this book demonstrates how
an analytical approach rooted in Global
Political Economy (GPE) helps to explain
both the tendencies towards integration and
towards rivalry in international relations. By
way of a historical reconstruction of different
‘world order’ phases in the twentieth century,
ten Brink analyses multiple, phase-specific
variations of socioeconomic and geopolitical
conflicts that are significant for the modern
capitalist world system.
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Revised edition of Geopolitik. Geschichte
und Gegenwart kapitalistischer
Staatenkonkurrenz, Verlag Westfälisches
Dampfboot, Münster, 2008.
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Readership: All interested in international
relations and international political economy,
and anyone concerned with an analysis of
rivalries in the global political economy.
Tobias ten Brink, Ph.D. (2007), is a senior
researcher at Goethe University in Frankfurt.
In addition to several monographs, such
as Chinas Kapitalismus. Entstehung,
Verlauf, Paradoxien (Campus, 2013), he has
published numerous articles on comparative
capitalisms, international relations and
China.

12-03-14 15:17

What you can do

About Brill

There are simple things you can do to make your book
more visible to your students and colleagues. Here are
a few quick tips:

• Founded in 1683 in Leiden,
the Netherlands, Brill is a
leading international academic
publisher in 20 main subject
areas, including Middle East and
Islamic Studies, Asian Studies,
Classical Studies, History, Biblical
and Religious Studies, Language
& Linguistics, Biology, and
International Law, among others.

1. Download a PDF flyer from brill.com
in just one click
Visit your book’s webpage on brill.com and click on
the “Print Flyer” option below the book description.
A fully downloadable PDF flyer of your book will
open. Then share your flyer with colleagues and
friends, at a conference, via email, or anywhere else
you like.
2. Link your book’s webpage to your department
website
Update your list of publications on your department
website to include your newest book. Adding a
hyperlink on your department website to the book’s
page on brill.com helps to increase the discoverability
of your title.
How? Search engines like Google use a variety of
criteria to best match search results to users’ queries,
including how many other websites link to that page.
Each link acts like a citation, so the more external
sites link to a webpage, the greater the chance it is
a useful and credible source and the higher Google
will rank that page in a list of search results. The
credibility of the linked sites also increases the value
of each link. Links from the New York Times, for
example, are weighted more heavily than links from
a less credible website. That means a link from your
institutional website can impact how high your book
appears in search results.
3. Mention your new book in relevant talks
Add a PowerPoint slide at the end of relevant talks to
let the audience know about your new book. Ask your
publishing contact for the cover file, or copy it directly
from the Brill website. This way you can easily insert
the cover image into your presentation.

• With offices in Leiden and
Boston, Brill today publishes
almost 200 journals and around
700 new books and reference
works each year, available in both
print and electronic form.
• Brill also markets a large number
of primary source research
collections and databases.
• The company’s key customers
are academic and research
institutions, libraries, and
scholars.
• Brill is a publicly traded company
and is listed on Euronext
Amsterdam NV.
• For further information please
visit brill.com

4. Share a link to your book via social media
Are you active on social media? Why not post the
link to your new book from brill.com through your
Facebook, Twitter, LinkedIn, Academia, listserv or any
other social media account? Or how about creating a
Facebook page for your book?
5. Add a link to your new book in your email
signature
A simple link to your book on brill.com can help
inform students and colleagues of your most recent
publications. With very little effort, you can spread
the word about your book with every email you send.
6. Look for organizations in your field
that send large-volume emails
Try to get your book reviewed in their email or
newsletter. Your publisher can help you send copies of
your book for review, or a journal editor may request a
review copy of your book via reviews@brill.com.
7. Create a personal website
Promote your research and publications with a simple
personal website.
8. Wikipedia
Write a Wikipedia article about your scholarship
or your subject specialization. Include all relevant
published work with links. Many scholars already
have a Wikipedia entry, so why not you!

Social Media
• To stay informed about Brill’s
publishing programs, subscribe
to one of our newsletters:
brill.com/email-newsletters.
• You can also follow us on
Twitter or Facebook. To see an
overview of our subject-related
social media accounts, visit:
brill.com/social.

Facebook.com/BrillPublishing

Twitter.com/BrillPublishing

YouTube.com/BrillPublishing

What Brill can do for you

Did you know

As your publisher, Brill already promotes your book to
the scholarly market in various ways, including book
reviews, email newsletters, catalogs, advertising, and
social media. Brill will immediately send offers for
review copies to the journals in our review lists after
your book is published. Journals may also request
review copies via reviews@brill.com. Requests for
review copies, unless in response to an offer made by
the press, are at the acquisitions editor’s discretion.

The marketing for your book
begins before publication
with a dedicated web page on
brill.com, an announcement
to trade partners and libraries
in our Forthcoming Publications
brochure, and inclusion in our
subject-specific email newsletters
and print catalogs. We also
promote new publications via
social media.

With your help, we can reach an even wider audience
and further spread the word about your latest
publication:

Once your book has been
published, we make sure it is
visible at relevant scholarly
conferences.

1. Conferences: Let us know about any important,
relevant conferences in your field and we will try
to send flyers and/or a display copy of your book
to the organization. You can also indicate this in
advance in our Authors Questionnaire, which you will
receive from the publisher after acceptance of your
manuscript.

We also facilitate reviews of your
book in relevant publications
shortly after it becomes available.

2. Lectures: If you are giving a speech or lecture,
let us know and we will advertise for you via our
social media channels. This is a great opportunity to
mention your book to a large audience of your peers.
3. Media: If you are mentioned in, or if you are
publishing an article in a medium that is generally
accessible—for example, an online newspaper,
journal, newsletter, or radio interview—please let us
know and we will advertise it on our social media
channels. The same applies for reviews, nominations
and awards.

Other marketing activities
can include advertising via
trade partners and societies,
video clips of our authors
and editors in action (visit
youtube.com/brillpublishing),
and online demos of e-resources.
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